


About us

Gill India Communications Private Limited (GICPL) has successfully accomplished its vision for creating high

quality; niche publi thatd knowledge and insights in their arcas of speciali beit travel &
tourism, aviati i d ifestyle. A fewmorearein bei
Emergingasasigni layer, with ded reach ingaudience, GICPLs flagship magazine,

Today's Traveller, is now in its 12¢h year of publication, and is one of India's popular travel magazines. The other
publications under the GICPL banner include Today's Traveller NEWSWIRE, Pharma+Health NEWSWIRE
and the soon-to-be launched upmarket product, Lifestyle Living. The company's core competence is editorial

excellence, and it attaches high values to design, print and production. GICPL has been recognised at various

kamalgill@rediffmail.com




7’0/@ s Traveller

A niche magazine with high-end readership and a distribution base
comprising on-the-stands-consumers, key corporate and business decision-
makers. The only travel magazine that showcases the achievements of Indian
states and their future travel projects. An exclusive upmarket travel magazine
for the world traveller. The only Indian magazine to ever win 4 PATA Gold
Awards. These include the PATA Gold Award 2006 in the Consumer
Publications category in addition to PATA Gold Awards in 1998, 2001 and 2005.
SanghiTrophy for besttravelwriting in 2000 and 2002 by TAAI. Marriott Golden
Circle Award.

Target audience: India's leading consumer travel magazine and the flagship
magazine for the group. This 11 year glossy consumer product has won 4 PATA
Gold Awards. Targets Leisure, Business and Corporate travellers, including
Purchase Managers of companies buying travel products. On the stands
countywide.

Circulation:75,000| Readership: 14,80,400




7’0/@'; Traveller Newswire

Today's Traveller NEWSWIRE, the 2008 PATA Gold Winner is a niche outbound
newspaper providing detailed reporting on foreign destinations and hotels,
airline updates, initiatives by foreign tourism bodies, changing trends of the
outbound tourists, international news as well as in-depth stories. It provides
< overage of industry lobal perspective
1 travellerand the travel i

Target audience: India's only dedicated outbound travel trade news
magazine reaching decision makers across India. It reaches travel agents, tour
operators, hotels, airlines, international and national tourism bodies, cruise
companies, corporate and business bodies for the MICE segment and MNC's,
embassies and expatsall over India.

Circulatiol

4,000 | Readership: 13,20,300




Pharma+ Health Newswire Y ’ ’ v
Pharma-}-Hea\(h NEWSWIRE is a mche consumer magazme for readers, WI(h a

who wish their togamerthe
best products and practices available in the pharma healthcare sector.
Irrespective ofthe age or gender, NEWSWIRE is an informative affd easy-read ¢
magazine for very consurner. it is being brought to you every month by Gil
India Con vt.Ltd, one of hing houses,

Target audience: It is a must-read for doctors, pharmacists, healthcare
proffessionals; pharmaceutical companigs and all stakeholders if the pharmd
and healthcare industry. The magazine will also be of interest to those
involvedin research, manufacture,management, distibution, marketing and
saleof ph ductsand hence toan
advertiser.

Circulation: 41,600 | Readership: 10,10,500




L’lﬁ;@/ﬂ Living
Lifestyle Living is a niche, high-end magazine, exclusively dedicated to
creative, even edgy lifestyle. It showcases the best that life has to offer,
through the perspective of cutting edge design. It aims to provide a style
statement through a inspired rendering of the unusual be it original designer
jewellery, electronic gizmos, futuristic automobile blueprints, a hi-tech
airport, an automated temperature controlled swimming pool, a celebrity’s
personal space, an airlines service design, ingenious interiors be it a
spa/home/hotel or office. It includes the realm of hi fashion and cosmetics,
&craftandworld

Target audience: Upmarket, top-end consumer with high net value. These
celebrities / achievers are recognised for their distinctive contribution to their
area of expertise. Includes corporate heads, film stars, fashion divas, designer
community, jewellers designer luxury brands, pleasure destinations and
productsandsoon.

Circulation: 40,000 | Readershij

,02,140




What Women Want

What Women Want s for a woman who loves life. She s a progressive woman
aged between 20 and 45 years who performs different roles-she is a home-
maker, a professional,a mentor, a friend, a therapist, a chef, a businesswoman,
abeautician,a travel agent, an interior decorator, a doctor, a personal shopper
and more-butwhat she wants right nowisa copy of What Women Want.Itis for
the woman in charge. She is ambitious, sexy and socially aware. She actively
enjoys her ife. She her healthisjust
family'swell-being ownbeing h is
willing to walk the extra mile to help herself and to care for others. She
represents the modern face of the country even as she embodies the culture,
goodnessandauraof India.

2045yea ional. Up-to-date

b
with latest trends, dlsposab\e income, |ndependem and informed decision
maker.
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Loffec-Table Book 07

~Joddy's-Travellér Coffee Table Book 2007 has positioned as a product that

understands travel habits and travel needs better than any other product n

“ +the cugtry. It is a"collector’s item showcasing travel and tourism in the

¥ countiy, with pages exploring different spheres of leisure and business. In

this special edition, we have stories by prominent writers like Karan Singh,

n-Verma, ‘Muzaffar-Ali, OP Jain,-Amitabh Kant etc. The contents are

" divided into different sections like Hospitality, Travel & Technology, Civil
Aviation, Inbound Destinations, India outbound etc.

e e




: ‘foo/ay'x Traveller
Coffee-Table Book 08

—Asithie-nameiniplies, the coffee-table book ‘Bollywood Travel Connections’
featlires celebrities and their preferred destinations. It unfolds as a
Bollywood Collectors item, bringing togetherstories of Bollywood iconsand
their placen the echelons of the film world. It showcases travel and tourism
in the country exploring different spheres of leisure and business. It also

~brifigstheworld of fashioninto focussince Bollywood is increasingly in step
with fashion. The Coffee Table book showcases glimpses of travel industry
and thelifestyle theyfollow.




2008

PATA GOLD PATA GOLD PATA GOLD
AWARD 2008 AWARD 2006 AWARD 2005
for article, Aviation for article, Niche for article, Domestic
and Climate Change, Tourism-Small Is Tourism... The Next

featured in Todays  Beautifi, featured in  Big Wave, featured in

Traveller Newswire in Todays Traveller in Todays Traveller in

2008 August-September September-October

2005 issue 2004 Tssue

Way, featured in
Todays Traveller in

February- March

2000 issue

2006 2005 2001 1998

PATA GOLD
AWARD 2001
for article, Serving Up
India.... The Right

PATA GOLD
AWARD 1998
for article, 50 years of
Independence: Whither
Tourism?, featured in

Today Traveller in

August 1997 issue







Future ﬁ/ﬂm‘

— GICPLs upmarket design magazine, Lifestyle Living, is all set to be launched. Its target is the elite, luxury-loving and
lifestyle-conscious community, which includes CEOs, managing directors, vice-presidents, celebrities, socialites, artists
and the design, architecture and fashion fra(ermty

— As part of its expansion to d national and ional target audience are interactive web
versions of all magazines to meet the aspirations of its fast expanding global client base.

— GICPL will continue to set benchmarks of excellence in quality and introduce novel publication ventures in the
marketplace.

— Another B-to-B venture, which plans to cater to the business and retail sectors, is in the offing.

— An independent Exhibitions Division is being established to synergise with existing expertise in niche market
segments where magazines are already well recognised and enjoy good brand recognition.




Region ntage

Nortrnda e  Male
estina [
et N
o ndi B - -
Ovrseas o Circulation
Cities No of copies
Age range Delhi/NCR 20250
 Readers between 18 and 55 years Mumbai/Gujarat 19350
« Average age of reader: 31 Chennai 5030
i Bangal 5460
Education e
Hyderabad 2985
« 869% of ur readers have a university degree §
* 40% have a 4,085
Kolkata 1520
0 Goa 700
O of our i G
t Rest of India 11,495
subscribers renew their Overseas 3500

subscr \FIIOH

reqular Total 75,000

DERSHIP PROFILE Gender Percentage

s ANNUAL

35%

Rs 9,00,000
V‘.‘Hﬂtd)480/0 have income level
ngnervan Bs 12,00,000
56%

I
business at Iy

vore tnan 44000

of our readers spend Rs 5,00,000

and above on holidays, short breaks and

Onan average 20 people read each copy of Today s Traveller weekend trips in a year



Today's Traveller

has a readership of 1 4,80,000 (every
month) with 75,000 copies per issue

O of our readers use
O Today's Traveller as a
source of information

for travel plans and entertainment

50 /0 of our readers get the copy from

subscription, hotel rooms/suites and newsstands

Annual travel frequency
usiness travellers—20 or more times

Leisure and family travellers—5 or more times
The class our readers fly
Premium—35%

Economy—65%

MARKETING KNOW-HOW

After reading Today's Traveller
%

30 Keep it for future reference
55% Place it in the living room/Suites of hotels
12% Circulate it among friends
3% Dispose it off

i coies People Reached P lsue.
8300 copies 50 (1 double oo 30 ) 450000

Ao ffces 1100 copes x 16 ffice and vitor) 7500
g0

Touris offees 1500 copes x20 o). 30000
Corporat offices 11500 copies 3 isitors an fes) 34500
Subserpion 9340 copies 4 (family and Friends) s7380
w 2200

Lending s 1400 copes x 3015 homesx 2 persons) 200
118000

Dilomatsand expats 7000 copes x4 it 2500
Tota et disiution 00 1285400
On-the-stad s 21700 10 esders 217000
Total 75000 140,400



DELHI OFFICE
Address O-46,2nd Floor, Lajpat Nagar-1I, New Delhi 110 024;
Phone+91-11-29841710-13
Fax +91-11- 29841714
Email gillindiadel@gmail.com (Advt. Enquiries)

Website wwwgicpl.co.in

MUMBAI OFFICE
Address 111, 15t Floor, Adanta Arcade, Marol-Church Road,
Off. Andheri-Kurla Road, Andheri (E), Mumb 59, India

Phone +91-22-29252652
Fax 91-22-29254492

Email gillindiamum@gmail.com

India’s leading publishing house
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